
Rate Card

Reach engaged couples before they’ve made their buying 

decisions, by advertising in the 2006/07 Michigan Bridal Planner.

As an advertiser, you’ll target an unparalleled audience of

engaged couples. And with your purchase of an ad one quarter-page

or larger, you’ll receive information on all future brides and grooms

who request the Planner. This valuable data includes which

products and services these couples are looking for, as well as their

names, addresses, e-mail addresses and wedding budgets.

Publication Date

September 2006

Advertising Rates 
Ad sizes Rate Rate 

(Through March 31) (March 31-August 17)

Back Cover $4,208 $4,810

Inside Front Cover $4,131 $4,722

Inside Back Cover $3,978 $4,548

Tab Page $4,131 $4,722

Full page, 4-color, premium position* $3,978 $4,548

Full page, 4-color $3,417 $3,906

Full page, black & white $2,305 $2,635

1/2 page vertical 4-color $1,907 $2,180

1/2 page vertical black & white $1,270 $1,452

1/2 page horizontal 4-color $1,907 $2,180

1/2 page horizontal black and white $1,270 $1,452

1/4 page 4-color $1,015 $1,161

1/4 page black and white $638 $729

Directory ad color $378 $432

Directory ad black and white $270 $309

* Full page, 4-color, premium position ads are those before the Planner’s first categorical tab

Q U E S T IO NS?
For additional advertising

information, call your
account representative
or call George Willard,

Director of Sales and Marketing,
313.222.2582.

All advertising subject to conditions 
on the back of this Rate Card.

2006/07 Michigan Bridal Planner

Marketing solutions powered by Detroit Newspaper Partnership, L.P.
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COMMISSIONS & TERMS OF PAYMENT
Detroit Newspaper Partnership, L.P. will be hereinafter

referred to as “DNP.”

Rates do not qualify for agency commissions unless 

otherwise noted.

If an advertiser fails to pay balance due within the time

specified on the billing agreement, DNP reserves the right 

to reject copy and terminate the agreement.

Advertiser agrees to indemnify DNP for all expenses incurred

in connection with the collection of amounts payable,

including court costs and attorneys’ fees. If Advertiser

contract is cancelled due to Advertiser’s failure to timely pay,

DNP may rebill the Advertiser for the outstanding balance due

at the open or earned contract rate, whichever is applicable.

If an Advertiser utilizes an agency, Advertiser and agency

shall be jointly and severally liable for complying with all 

the terms of the Advertiser’s contract, including payment 

for all advertising.

DNP does not extend credit on advertising orders or space

reservations claiming sequential or third party liability.

Payment is required with order unless credit has been

established. There are no cash discounts.

All payments must be made in U.S. funds. When prepayment

is required, payment must be made in cash, certified check or

money order collectible prior to the cancellation date, or, for

most classifications of advertising, by using Visa, Mastercard,

American Express or Discover charge cards. Payments for

accounts billed monthly are due on the 20th of the month

following the month in which the advertising is run.

A late fee of 1.0% will be assessed against balances that are

not paid prior to the end of the month following the month

that the charges were incurred. 

RATE ELIGIBILITY GUIDELINES
Local/Retail Rates apply to the advertising of merchandise or

services (except financial or insurance products or services)

sold directly to the public from a Michigan location or selected

ZIP codes in Windsor, Ontario and northern Ohio. Advertising

may be for a single store or service establishment or a group

under single ownership.

National Rates apply to, but are not limited to, advertising

placed by and for manufacturers, wholesalers, brokers or

distributors, and to the following categories: travel suppliers

(airlines, cruise lines, interstate bus or rail lines); hotels;

resorts and amusements located outside Michigan; car rental

and leasing; tobacco; liquor; utilities; communication

companies; federal and state agencies, divisions and programs

including lotteries; and any advertisement including a 900

type telephone number. 

Financial/Local General Rates apply to the advertising of

financial or insurance products, services or seminars sold

directly to the public from a firmly established location in

Michigan. These rates also apply to local broadcast TV, cable

TV and radio stations promoting locally produced

programming directed to Michigan and selected neighboring

ZIP codes in Ontario and Ohio, and to locally based utilities

providing electric service or gas service.

Co-op/Dealer Association Rates apply to advertising where the

cost is shared by a group of unrelated local advertisers jointly

promoting a common product or products, and to distributors

selling primarily to retail outlets. All ads must have local

retailers’ signatures identified in the advertisement, or an

available local outlet for the product being advertised. Co-op 

advertisements using toll free phone numbers for retailer

reference must receive prior approval to earn the co-op rate.

DNP reserves the right to request a written copy of the

manufacturer’s co-op agreement to aid in determining co-op 

rate eligibility.

ADVERTISING POLICIES
DNP reserves the right to revise its rate schedule at any time

upon 30 days written notice, and Advertiser may, without

penalty, cancel its advertising contract at any time prior to

the time the new rates become effective upon prior written

notice to the newspaper. DNP representatives are not

authorized to alter published rates, either orally or in writing.

The effectiveness of advertising contracts is subject to a credit

check on the advertiser and/or agency. Contracts will not be

backdated beyond 30 days of the first date of insertion.

Rebates for exceeding contractual space or frequency

requirements and short rates for failure to meet contractual

space or frequency requirements are part of each contract.

In the event that any federal, state or local taxes are imposed

on the printing of advertising material or on the sale of

advertising space, such taxes shall be assumed and paid for

by the advertiser.

DNP will make every effort to afford advertisers the position,

but does not guarantee position. Neither DNP nor the

publishers shall be liable to an advertiser for failure to publish

all or any portion of the advertising, when such failure results

directly or indirectly from fire, flood, earthquake, other acts of

God, strikes, lockouts, other labor difficulties, acts of the

public enemy, riots, insurrections, government regulations or

any other cause beyond their control. The publishers are

responsible for one incorrect day only, and liability shall not

exceed the portion of the space occupied by the error and is

limited to the actual cost of the first insertion. All claims of

errors in invoices must be made within 30 days of the date

of the invoice.

DNP does not accept brokered advertising. 

When an Advertiser or its agency forwards orders that 

contain incorrect rates or conditions, the advertising called

for will be inserted and charged at the correct rate in force

governing such advertising as provided for in DNP’s rate

schedule, and in accordance with the conditions contained 

in the Advertiser’s contract.

Cancellations will not be accepted after the applicable closing

time. Advertiser will be responsible for any production or

creative services provided by DNP regardless of cancellation

of Advertisers’ advertising.

All preprint advertising inserts must conform to the printing,

packing and shipping instructions of DNP. Copies of current

instructions are available upon request. Preprints that fail to

conform to those instructions will be subject to charge for

labor, delivery and other costs incurred by DNP.

DNP will provide special production services to Advertisers at

additional cost. DNP’s charges for finished art are available

upon request. All advertising copy set and not published

within 30 days will be billed for production costs at DNP’s

current production rates. Production rate schedules are

available upon request. Claims for adjustment of production

charges must be made within 30 days of publication.

Advertisers agree to indemnify, defend and hold harmless the

DNP from all claims (whether valid or invalid), suits,

judgments, proceedings, losses, damages costs and expenses,

of any nature whatsoever (including reasonable attorneys’

fees) for which DNP or any of its affiliates may become liable

by reason of Detroit Newspaper Partnership, L.P.’s

publication of Advertiser’s advertising. All advertising copy

that represents the creative effort of DNP, and/or the

utilization of creativity, illustrations, labor, composition or

material furnished by it, is and remains the property of DNP,

including all rights of copyright therein. The Advertiser

understands and agrees that it cannot authorize photographic

or other reproduction, in whole or in part, of any such

advertising copy for use in any other medium without prior

written consent from DNP. DNP will not be liable for (a)

typographical errors, incorrect insertions or omissions in

advertising published by DNP, or (b) any resulting losses.

Advertising contracts may not be assigned or 

transferred by Advertiser.

2006 ADVERTISING POLICIES OF THIRD STREET PUBLICATIONS
(a division of Detroit Newspaper Partnership, L.P.) 
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